
A R T  O N  H I G H  S T R A T E G I C  P L A N
Columbus, OH  |  November 2017

APPENDIX B
COMMUNITY INPUT



C O M M U N I T Y  I N P U T

S U R V E Y  R E S U LT S

ART ON HIGH STRATEGIC PLAN  |  APPENDIX B2

1. What qualities about each of the following High Street Neighborhoods makes them unique?

Top Responses for Short North  
(High Street):

Active Arts Culture (91.7%)

Food/Dining (83.5%)

Local Shopping (78.0%)

Nightlife (73.2%)

Local Business (58.8%)

Appearance Character (57.1%)

Community Diversity/Inclusivity (54.4%)

Top Responses for University District 
(North High Street):

Schools (65.4%)

Community Diversity/Inclusivity (58.3%)

Nightlife (41.2%)

Adjoining Neighborhoods (29.1%)

History (26.5%)

Active/Engaged Citizens (23.4%)

Top Active Arts Neighborhoods:

Short North (91.7%)

Downtown (29.8%)

German Village (26.6%)
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Notes

“The Short North is particularly well known for its edgy arts culture and independent image. In recent years, it has strayed more 

in the direction of bars and chain stores/restaurants at the cost of its quirky vibe.”

“I would like to see 2 Sculptures placed across from each other in the North Market district overlooking I-670 near Goodale 

Park!”

“It’s difficult to answer with just 3 attributes Short North is arts, shopping, dining, night life, appearance and character. Basically 

every area has it’s own distinctive architectural and urban character which makes it unique.”

1. What qualities about each of the following High Street Neighborhoods makes them unique? (CONTINUED)

Top Nightlife Neighborhoods:

Short North (73.2%)

Arena District (62.0%)

University District (41.2%)

Brewery District (40%)

Top Community Diversity/Inclusivity 
Neighborhoods:

University District (58.3%)

Short North (54.4%)

Clintonville (43.3%)

Top Appearance Neighborhoods:

German Village (87.8%)

Short North (57.1%)

Clintonville (34.0%)
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“Engaging”

Barcelona Parc Guell, Chicago Cloud Gate, Montreal 

Luminotherapie

“Large scale, bold”

“monumental pieces”

“Unusual, interesting, photo-worthy”

2. What comes to mind when you think of public art?

3. Are you in favor of bringing more art to High Street in the Short North Arts District?
32+31+37+A

Murals (32%)

Sculpture (31%)

Other (37%)

Local Artists

Community

Colorful

Provoking

Notes

“Public art gives character to a space and makes a statement. 

It shows that a city cares about art. Large or monumental 

pieces can become true landmarks for a city”

“Art work that expresses the essence of a community. Works 

that capture the history and culture of the community.”

“Interactive”

“Talking point, Social Anchor”

“the bean in Chicago, the spoon/cherry in Minneapolis, 

something being interactive and fun, that people are drawn 

toward and will take pictures telling the world about the art 

we have here locally”

Yes (88.4%)

No (3.1%)

I’m not sure (8.5%)

Top Words 
& Phrases
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4. Are you in favor of bringing more art to High Street in the University District  
(on High Street up to 9th Avenue)?

6. Does this activity take place on High Street within the Short North Arts District or the University District? If 
not, where does the activity take place?

5. My favorite activity involving arts and culture in Columbus is...

Notes

“Arts related events such as Urban Scrawl and Independents 

Day which specifically revolve around art and the creation of 

art. These types of events celebrate art and show that there is 

a creative community in Columbus that one can be a part of.”

Yes (52.1%)

No, this activity takes place at… (47.9%)

	 Downtown (33%)

Franklinton (13.6%)

Short North (5.4%)

German Village (4.1%)

Yes (82.3%)

No (6.3%)

I’m not sure (11.4%)

17+10+9+8+9+47+A
Gallery Hop (16.6%)

Top Words 
& Phrases

Arts Festival (8.8%)

Short North (7.8%)

Music, Theatre (8.8%)

Other (47%)

Museums and 
Galleries (10.4%)
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7. How would you best describe the Arts in Columbus?

8. Are there qualities about this corridor you would like to see celebrated? If so, what are they?

Top Words and Phrases

Vibrant (9.95%)

Active (7.9%)

Growing (7.9%)

Notes

On the rise in some places. The grittiness of the Short North 

is changing.. I’m hopeful we can salvage some of the history 

as we improve High Street.

Need to add more iconic pieces

OK but can improve to take Columbus to the next level.

Good, but could be better. More diverse in age and ethnicity.

Needs more diversity and change - same murals in same 

place for a long time - it’s nice to be surprised by new stuff in 

an unexpected location

Vibrant, sometimes tucked in unexpected places, which 

makes it a treasure

I think Columbus art is present but we do not seem to have a 

sense of pride in it. I wish we would allow more daring pieces 

that would help communicate our appreciation and respect 

for edgy art.

Makes me feel at home and welcome

Pervasive and surprising. Something I look forward to seeing 

every time I am in Columbus

25+13+13+14+6+6+23+A
History/Historical (25.3%)

Top Words 
& Phrases

Local (13.4%)
Neighborhoods/Community (13.8%)

Short North (6.3%)

Galleries (6.3%)

Other (23%)

Art (13.4%)
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Welcoming

Engaging

A big draw

Stimulating

A history of immigrants

Displayed in public more

Enticing

Extravagant

Edgy!

Big names

Top Words and 
Phrases

Other Attributes:

Interactive

Engaging

Unexpected

Contemporary

Postcard worthy

9. Art along High Street could be...

10. Which of the following attributes would you like to see in the art on High Street?

Interactive
Sculpture

Community
Colorful

Inspiring
Destination

Bold
Big

Unexpected (71.0%)

Though Provoking (70.1%)

Beautiful (57.7%)

Whimsical (51.7%)

History (43.2%)

Other Attributes* (29.3%)

Recognizable content (19.9%)

Appeals to everyone (16.4%)

Make something big that can stand out amongst all the 

buildings, make an actual landmark for the city. 

Modern

Doesn’t have to appeal to everyone, make it big and 

provocative and edgy
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11. Do you work on High Street? 

12. Are you a resident of Columbus?

Yes. I work in the University District (7.6%)

Yes. I work in the Short North (10.1%)

No. (82.4%)

Yes.  

I live in the University District (7.8%)

Yes.  

I live in the Short North Arts District (30.4%)

Yes.  

I live outside the University District and 

Short North Arts District (50.2%)

No. (11.6%)

13. What is your zip code?

25+17+12+5+5+36+A
43201 (25.5%)

Top Zip 
Codes

43206* (11.8%)43202* (5.4%)

43214* (5.1%)

Other (36%)

43215 (11.8%)

*Zip Codes contain neighborhoods not part of the project site. Neighborhoods include (in order of zip code list): German Village, 

South Side, Northern University district, Clintonville)
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14 What is your age?

15. How many people are in your household?

Under 18 (0%)

18-21 (0.6%)

22-25 (6%)

26-30 (10.8%)

31-40 (25.6%)

41-50 (20.6%)

51-60 (19.1%)

61+ (17.1%)

1 (22.8%)

2 (52.1%)

2+ (27.1%)


